=
= I

£

il
= I

=

I

=lNEN=NENEINENZINENE NN NN

LUISIMENEZES

BRANDING & GRAPHIC DESIGN
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About

Branding & Visual Identity specialist with over 24 years of experience.
[ worked with international brands, local businesses, large corporations and startups,

helping them create strong and differentiated visual identitues.

My mission is to transform your brand into a reference in the market.
Through strategic branding and exclusive design, I help companies convey

more professionalism, attract customers and generate more lrust.



Are you standing out
or blending in with the crowd?



SOLUTION: ASTRONG AND MEMORABLE VISUAL IDENTITY

YOUR BRAND IDENTITY ISN'T JUST A LOGO = IT'S THE FIRST IMPRESSION CUSTOMERS HAVE OF YOUR BUSINESS.
WELL-DEVELOPED BRANDING CONVEYS CONFIDENCE, PROFESSIONALISM AND DIFFERENTIATION, MAKING YOUR BRAND
HARD TO IGNORE.

WHAT DOIDO:
CREATING A PROFESSIONAL AND UNIQUE BRAND THAT COMMUNICATES THE ESSENCE OF YOUR BRAND.
DEVELOPMENT OF A COMPLETE VISUAL ID: TYPOGRAPHY, COLOR PALETTE, GRAPHIC ELEMENTS.
STRATEGIC DESIGN THAT CONVEYS CREDIBILITY AND EMOTIONAL IMPACT ON YOUR AUDIENCE.

HOW THIS BENEFITS YOUR BUSINESS:

3, GENERATES MORE TRUST AND ATTRACTS THE RIGHT CUSTOMERS.

©« STANDING OUT FROM THE COMPETITION AND STRENGTHENING YOUR BRAND'S POSITIONING.
. CREATES VISUAL CONSISTENCY, INCREASING RECOGNITION AND AUTHORITY IN THE MARKET.
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CASE STUDY
QUINTA DA CHARRETE
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Il Intro

Quinta da Charrete is a wedding venue located in Macedo de Cavaleiros, north of Portugal.

Quinta da Charrete offers newlyweds a unique space for their celebration. Elegant, rustic,

modern, this special venue will certainly attract the bride and groom. One of its main features is
the amount of natural space, a true landscape of emotions.




Il The Problem

The branding was inconsistent and did not convey the image of elegance and modernity that the
owners wanted. Many of the applications were developed in an amateurish way, which did not
help to convey an image of professionalism. In terms of space, interventions were also necessary
In order to make it more functional and increase the potential to receive more customers.
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Il The Solution

The universe of gardens, greenhouses and orangeries, the herbarium and botanical studies
served as the basis and inspiration for the proposal, where the shape and silhouette of the
leaf are taken as the starting point for the plastic and chromatic language of the brand.
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Despite partially adopting what was suggested, the owners prioritized the interventions in the
venue instead of going forward with the rebranding and graphic design proposals.

However what was adopted, despite often being applied incoherently, contributed to expanding
the customer base, attracting a more sophisticated clientele than previously.



. HOWITRANSFORM YOUR BRAND
BRANDING PACKAGES ADAPTED TO YOUR NEEDS:

ESSENTIAL PACKAGE (BUDGET UPON REQUEST)
¢ EXCLUSIVE LOGO
¢ CUSTOM COLOR PALETTE AND TYPOGRAPHY
¢ VISUAL IDENTITY GUIDE

PREMIUM PACKAGE (BUDGET UPON REQUEST)
¢ EVERYTHING FROM THE ESSENTIAL PACKAGE +
¢ ADDITIONAL GRAPHIC ELEMENTS (PATTERNS, ICONS, ETC.)
¢ DESIGN TEMPLATES (BUSINESS CARDS, SOCIAL MEDIA, ETC.)

CUSTOMIZED PACKAGE (BUDGET UPON REQUEST)
¢ FOR SPECIFIC PROJECTS OR ADVANCED NEEDS

. ALL PACKAGES ARE CREATED TO ENSURE THAT YOUR BRAND CONVEYS CONFIDENCE, PROFESSIONALISM AND DIFFERENTIATION.
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¢+ READY TO ELEVATE YOUR BRAND?

* E-MAIL: MAIL@LUISMENEZES.COM
<2 PHONE/WHATSAPP: +351934 240 400
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